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colin’s update

Despite the warmer
weather over the summer
the number of homeless
people has not diminished
andwe've continued to be

least 200 visits aday.

Over the last few months we've implemented
animproved point of entry monitoring
system. This not only enables us to track
where clients are coming from but will help us
understand why people are homeless which
will influence how we help them.

We're seeing a change in where homeless
people are coming from. In the last twelve
months 30% of people were from London,
30% came from therest of the UK, 20% from
the expanded European community and 20%
from the rest of the world — a staggering 81
countries. These statistics reveal how our
services are critical at not just helping people
locally, butinternationally as well.

Homelessness has changed from

being largely about British white men
migrating to Londonin search of work and
accommodation; toanincreasingly diverse
and international issue with many and varied
causes, some structural and some personal
triggered by a pattern of events, for example a
relationship breakdown.

Closertohome, we are also, as everyone
knows, facing a period of economic
uncertainty, which is making it difficult for
us to predict the future. There have been
cutsin public spending which willimpact on
local authorities’ budgets and the services

extremely busy, receiving at

they prioritise. It's therefore likely that we

will have fewer resources but anincreased
demand for our services. However, we are not
disheartened and will meet these challenges
head on with a determination to succeed. And
besides, itis notalldoom and gloom.

Thanks to our supporters, we have made
some improvements to our services including
securing funding to launch Touch Base, a
creative digital media programme specifically
designed to capture the imagination of
homeless younger people —whichcanbea
hard group to engage.

The project combines people’s love of art
and design, withrelevant IT skills. Theaimis
for participants to construct an educational
website to appeal to other young people at
risk of homelessness.

As well as building self esteem, the project

is enhancing young people’s skillsand
participants are encouraged to undertake
bite-sized accredited IT training. This is making
allthe difference giving clients the confidence
they needtolook for courses and work.

We are very grateful for all the help our
supporters have provided. This has gone
along way towards helping us develop new
services and re-energise existing ones,
giving us a firm foundation even during the
current financial climate. | hope we can look
to you for your continued investment over
the coming months.
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Touch Base is an inspiring web design project which
captures homeless young people’s imagination

In April this year we launched Touch Base

an exciting and creative digital media
project. Thethree year programme has been
specifically designed to appeal to ayounger
audience.

Younger homeless people canbe aharder
toreachgroup, sothe aim of this project
istoincorporate their love of IT and social
networking so that they have the skills they
need to build awebsite.

The project provides bite-sized accredited
training, resulting in useful vocational
qualifications.

The groupis creating a website which will be
an educational resource for younger people,
warning them about therisks of sleeping
roughinLondon. The website will be both
informative and engaging, helping to signpost
peopletorelevant services.

The workshops are very interactive which has
encouraged people to share ideas about what
determines an effective website, through to
developing an eye-catching brand.

To get the creative juices flowing the group
researched different types of social media;
looking at interactive ways to engage
viewers. Thisincluded podcasts, short
videos, photo stories and brain-storming
what content should be included on the
website.

Sofar, clients have created a prototype for the
website and the next stage willbe to devise a
marketing strategy to launch the website.

The sessions have not only recruited a loyal
following but are also effectively boosting
younger people’s self esteem and by March
2011 we're expecting the project to benefit
50 people.
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The Connection at St Martin’sis the busiest centre

forhomeless peopleinthe UK. What makes us
uniqueis the range of services we provide under
oneroofto help turn people’s lives around. For
many, contact with usis a catalyst for change.
With our support they begin to make decisions

which move their lives from chaos and uncertainty

to something more stable and sustainable.
Our servicesinclude:

» Streetoutreach

» ADay Centre &Night Centre

» Housing advice andreferrals

» Supportfor mental health and substance
misuse issues

» Education, trainingand employment service

If you would like to make a donation, please
visit www.connection-at-stmartins.org.uk or
callus during office hours on 020 7766 5555.
Alternatively, you can send acheque to the
Appeals Office at the address below, making it
payable to The Connection at St Martin's.

The Connection
at St Martin-in-the-Fields

12 Adelaide Street, London, WC2N 4HW

telephone

02077665555

fax

02079309194

email
appeals@cstm.org.uk

website
www.connection-at-stmartins.org.uk

| how you can help

Regular donations

Regular donations mean that we can continue

to provide life-changing services tohomeless

people.

+ £10couldprovide anin-depth session
with a counsellor

+ £15couldhelp 3roughsleepersto
receive housing advice and bereferred
toaccommodation

+ £25 could give ahomeless person help
and advice on substance misuse and
refer themto appropriate services

+ £50couldenrolahomeless personinto
our 6 week training course which greatly
improves their chances of getting off the
streets and securingemployment

If you would like to make aregular donation
towards our work, you can print off astanding
order from our website www.connection-at-
stmartins.org.uk or call 020 7766 5555 and
we will send the form out to you.

Leave a gift in your Will

Including agift to The Connection at St Martin's
inyour Willis one of the ways that you can

make a huge difference to the lives of homeless
people for many years to come. Your valuable
contribution will ensure that future generations
of homeless people can continue receiving the
help and support they need to turn theirlives
around. If youwould like to talk your decision
through with one of our fundraising team first,
or for furtherinformation about our work,
please do not hesitate to contact our

Appeals Teamon 020 7766 5555

oremail appeals@cstm.org.uk

We have a proven track record in making a real difference to the
lives of homeless people but need your help in doing this. It costs
£4.2 million a year to run The Connection at St Martin’s — 95p in every
pound donated is spent directly on our services for homeless people.
We couldn’t do this without your support — thank you.
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: Christmas Cards

¢ make £3. Get yours beforeit's too late!

www.connection-at-stmarti ns.org .Uk : We have alovely range of festive cards
which will not only delight friends and
family but also support homeless people
Fundraising Reports

g p ¢ Toviewthedesigns, place an order and find
- - : outhow your money helps, visit our website
Shell are Triathlon Champions
p ¢ calluson 02077665555

Runfrom Marble Archin Londonto Dover, swim
the Channel to France and cycle to Paris. You
cansee why this triathlonis aptly named the
Enduroman. Ithas been described as one of
the most physically and mentally challenging

: Golf Day
Thank you to Ablestoke Consulting who held
i a wonderful golf day on the 14th October at

¢ Brocket Hall. 22 teams took partinthe 18
¢ holeround which was followed by a three

this Christmas. Forevery pack sold we
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sports events around. Six employees from ’ : ll . f ¢ course dinner, raffle and auction with prizes
Shell International took part to raise money . —,‘ z ] * . including 2 returntickets toanywherein
for us — not only did they raise over £7,000 but aied 3 A - e = ." ¢ theworld! It was avery successful day and
they smashed the Enduroman World record - . =4 l. . Fe F . Ablestoke Consulting raised over £4,000.
and completeditin 37:15.30, faster than the ¥ [ :

British Military. s Commemoration Service
»

] L Onthe 11th November the moving annual
F Y ! d : remembrance service was held at St Martin-
q'p - A .
. T4 : in-the-FieldschurchinTrafalgar Square
Fa || ,;..-O an toremember allthe homeless people who
HL u | : havedied. Names of homeless people who
Eﬂ'l'.'." Nl ¢ have lost their lives were recited to the
e il ¢ congregationin commemorationand the

i servicegave people the chance toreflectand
¢ rememberloved ones lost.

Marion Wagner, Programme Manager at Shell,
wholed and took partin the triathlon describes
how tough parts of the challenge were,
particularly the swim across the channel as
energy levels were low due to gleep de[i)rivatiqn: i Endusgman E an!c‘
However, she goesontodescribe how ‘ecstatic’ | IS "V o
thgy a_II felt whenthey reached the finishing i www. enduroman.com
pointinParis, beating the current record. / I
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Thank you to everyone from Shell who pushed i iy N A ' . - :
themselves to the limit to fundraise for us. Shellin London before the gruelling challenge commenced. m
i Canyou go the distance for us?

Do you fancy getting fit, while fundraising
¢ forus?If youwant totake onareal challenge

One of our corporate supporters, Reed Elsevier
challenged staff and clients at The Connection
at St Martin’s toagame of softball, whichis
similar torounders.

and Hyde Park was anideal place to play.
There were two teams made up of a mix of

staff and clients from The Connection at St
Martin's and Reed Elsevier. It was an active and

we have places in next year's Virgin London
i Marathon on Sunday, 17th April 2011.

i The26.2milecoursetraces London’s

¢ landmarks and is an exciting and epic event
. tobeinvolvedin. Wealso have placesin
Itwas the perfect day for it — the sunwas shining :
: 10th July. This event takes place in central

: London, attracting over 25,000 runners!

: Foranapplication pack and to find out more
: please email events@cstm.org.uk or call

: 02077665555

the Asics British 10K in London on Sunday,

competitive game, with nail biting moments as
Pete Mason, Project Worker at The Connection
at St Martin’s describes:

Finley Quaye Shows Support with a
: Benefit Gig

We'rereally excited - Finley has organised a

“Everyonethoroughly enjoyed themselves. It . Benefit Gig on Tuesday, 30th November at
became quite aclose call. One of the highlights  : Proud Galleries in Camden to raise money
was whenone of our clients, whowas also : for The Connectionat StMartin’s. Youcan
the Captainof ateam, cameintobat —all the i purchasetickets through Proud's website,
bases were loaded and his team desperately i visitwww.proudcamden.com

needed the points to stay inthe game. He didn't
lethisteam down, infactitwas a Captain's
performance and he managed to get everyone © Ournextartshowison Wednesday, 24th
tothe home base. Wonderful to watch!” November at The Connection at St Martin’s.
Thisis a private view soif you're interested
injoining us please contact us by email at

. events@cstm.org.uk or call 020 7766 5555.
¢ Clients produce their workin Artspace, the

¢ artgroup which gives them the freedom to

Art Show — Private View

An exciting moment: everyone waits in anticipation to see how the game unfolds.

Facebook and Twitter social networks launched

n E Social networkingis a hot topic at shareideas, news, gain supportersandhelpwith Wealsohavea Twitteraccount,youcanfollow : expressthemselves creatively and build
= themomentandsiteslike Facebook fundraising. We now have Facebook pages for us at: www.twitter.com/homelesslondon : confidenceinasupportive environment.
and Twitter have been growingin popularity at The Connectionat St Martin's and some of our Doyouhave astory youwould like to see : .
anexplosiverate. activity groupsincluding: Artspace, Creative included? If you've volunteered hererecently Annual Pilgrimage Update

Writing and the Real Rough Guide walking group. or fundraised for us we want to hear about it. Thankyou to The Connection at St Martin's
Charities are increasingly using social Tosupportusandfind our pages searchfor The  Please send your stories through to us by email : friendsand everyone who took partin this
networking sites as communication tools to Connection at St Martin’sin Facebook. info@cstm.org.uk : year's Pilgrimage on 28th — 31st May. This

truly memorable four day walking experience
i toCanterburywasagreat success with 156

. peopletaking partand raising over £20,000.
¢ Ifyou'dliketotake partinnextyear's
HOW you an help US : Pilgrimage then email pilgsec@cstm.org.uk

: orcall0207766 5555

We rely heavily on donationsandn r help now, more than ever. :
erely heavily on donations and need your help now, more than eve : Queen Eleanor Cyclists Update

To make adonation towards our work with Alternatively, you can donate over the phone Office, 12 Adelaide Street, London WC2N 4HW. Congratulations to 7 cyclists who completed
homeless people please visit our website — by calling 020 7766 5555 during office : theepic 200 mile cycleride between Lincoln
www.connection-at-stmartins.org.uk where hours or send acheque made payable to 95pinevery pound donatedis spentdirectly : andLondonoverthe AugustBank Holiday

you can make asecure payment online. The Connection at St Martin’s Appeals onour services forhomeless people ¢ weekend.

Interested in taking partin next year's cycle?
For more information, news and events visit our website www.connection-at-simariins.org.uk  Hiit= UL DT SE R4




